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BLINDLY

Deliverables 

Branding, User Research, Competitive Analysis, Information Architecture, UX Design, UI 
Design, Interaction Design, UI Style Guide, Custom icons

Overview 

Blindly is a dating app with a catch: You can’t see or hear the person you’re talking to. 

Users need to build up their relationship using only text messaging before seeing or hearing 
their matches. 

The branding and in-app experience needed to be inclusive to all genders and sexual 
preferences. It’s friendly, passionate, and approachable, while using a dark UI that plays on 
the fact that you can’t see your matches.















CURBIE

Deliverables 

User Research, Competitive Analysis, Information Architecture, UX Design, UI Design, 
Interaction Design, UI Style Guide

Overview 

Curbie is the better way to buy a car. 

Operating in Western Canada, Curbie sells lightly used cars online. They offer no-obligation, 
7 day test owns on all vehicles, as well as free delivery to most places.

I completed a redesign for their checkout and vehicle quoting flows, and then was asked to 
work on their rebrand, website redesign, and redesigns for several of their internal tools and 
administrative areas.





















AARDEX

Deliverables 

User Research, Competitive Analysis, Information Architecture, UX Design, UI Design, 
Interaction Design

Overview 

AARDEX Group is the world leader in digital solutions to measure and manage medication 
adherence. Located in Belgium, Switzerland, and the United States, AARDEX develops 
and markets digital solutions for adherence-enhancing strategies in clinical trials, research 
settings, and professional healthcare systems. 

AARDEX is the central actor of a complete ecosystem that combines its MEMS® Adherence 
Software with a wide range of smart packages and devices that measure patient adherence 
across all routes of drug administration.

I was responsible for redesigning the Information Architecture, UX, UI, and Interaction 
Design for the MEMS® Adherence app for iOS and Android.









HYON

Deliverables 

User Research, Competitive Analysis, Information Architecture, UX Design, UI Design, 
Interaction Design

Overview 

HYON is re-inventing the re-commerce industry.

They’re on a mission to save closets and dressers, landfills and streetsides, forests and 
oceans, one second-hand good at a time. 

I worked with HYON from their very early stages, designing flows, wireframes, and UI. 

I helped them conceptualize and design a complete platform for large and small 
consignment events.















RCMP HERITAGE CENTRE
Deliverables 

User Research, Competitive Analysis, Information Architecture, UX Design, UI Design, 
Interaction Design, Digital Branding

Overview 

Located in Regina, Saskatchewan, the RCMP Heritage Centre brings to life one of Canada’s 
oldest and most iconic stories; the story of the Royal Canadian Mounted Police.

I worked with the RCMP Heritage Centre on a microsite for their summer programming, 
which included The Musical Ride, driving and parade demonstrations, and virtual reality 
experiences. Custom illustrations were created for all events.











TANGERINE
Deliverables 

User Research, Competitive Analysis, Information Architecture, UX Design, UI Design, 
Interaction Design, Digital Branding, Photography Direction

Overview 

Tangerine is a multi-faceted business with five subsidiaries; the food bar, catering, 
restaurant, cooking school, and meeting facilities. They wanted a single site that would 
contain all the subsidiaries, but still, give a unique personality to each.

Each section was designed within a single page and given a distinct font to differentiate it 
from the other subsidiaries.
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